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BBICOKOPa3MEpPHBIE TabIMYHbIe HAOOPHI JaHHBIX,
OIIMCBIBAIOIIME IOBEICHHE N10JIb30BaTeNICH B
CHUCTEMAX TEJIIEKOMMYHMKAIUH 1 IUQPOBOIMA
peKIIaMBbl

6 OOBEKTHI UCCIIEJOBAHUS

7 Hapyienus B mporecce
IUITAHMPOBAHMSI, OLIEHKH, 0TOOpa U
IIPOBEICHUS HAYYHBIX UCCIICIOBAHHIMA

Hapymienust He BBISIBIIEHBI

8 Hapymenus B nporecce
pacIpoCTpaHEHUs Pe3yIbTaTOB HAYyYHBIX
HCCJICIOBAaHUHN

HapyH_ICHI/ISI HC BBISIBJICHBI

9 Kakum 06pa3om poBoIMiIach 3aIuTa
1IpaB, 0€30MaCHOCTH ¥ 0J1aroroIy Yust
00BEKTOB HccenoBaHus (B cliydae
HaJIN4Us 00BEKTOB )KUBOM MPUPOJIBI U
cpebl OOUTaHHMS )

B paboTe 00BeKTHI JKUBO# IPUPOJIBI U CPEIbI
0oOUTaHHUS HE UCCIIEIOBAIUCH

Hayunsie uccnenoanus nokropanta Toxraxynosa Miabsmypara TypasimarameTroBHua Ha
temy «Deep Learning Models and Methods for Finding “Similar Audience” in Targeted
Advertising» (Moaenu 1 METOIBI I'TyGOKOT0 00y YEeHHMS JUIsl TIOMCKA «IIOXOXKEH ayIUTOPHI» IIPU
TapreTHPOBAHHOM PEKJIaMe) IOJHOCTBIO COOTBETCTBYET STHYSCKUM HOPMaM M MOXKET ObITh
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