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1. Description of the educational program

The specifics of teaching journalism disciplines require not only constant updating in
accordance with the new demands of the times but also entirely new approaches to the development
of educational programs. The electronic environment has become an open social system that includes
both producers and consumers of mass information. Therefore, modern media should act not only as
a full-fledged institution but also as a technological platform actively influencing social life and other
societal institutions. The media market must adhere to the concept of a competent internet user and a
specialist who meets all the requirements of new communication and marketing relationships

In this regard, there arose an urgent need to create the Educational Program in Business
Journalism, SMM, and PR, which would fully cover the trends of the modern information market.
The need for specialization in this direction is due to the rapid development of smart technologies in
the media environment, including processing and classification of specialized information, cloud
services, econometrics, innovative approaches to media business management, and the development
of media management in accordance with informatization and the structure of new media and social
networks.

In the field of Business Journalism, the training program is implemented with a focus on digital
media, social networks, blogging, and social media marketing, as well as management technologies
in media production. In addition to learning the core skills of a modern journalist, students acquire
knowledge in programming, design technologies and web design, digital marketing, interactive
infographics, and information security. Due to the modified format of the final project, students at
MUIT have the opportunity to commercialize their diploma projects. This opens wide horizons for
the industrialization of Kazakhstan, as future specialists are ready not only to demonstrate their high
level of knowledge but also to apply interdisciplinary skills at the boundaries of different fields and
deliver the final product on time.The emphasis in preparing specialists for the media industry is placed
on practical components, interdisciplinary education, and the synthesis of various research areas—
digital content, IT technologies, radio broadcasting, television, advertising and public relations,
marketing, management, and business journalism.

2. Aim and objectives of the educational program

The purpose of the EP - Qualified training of sought-after specialists in the field of media-
industry, specialists in business, economic journalism and social media marketing, possessing
necessary skills and competences in running media business, possessing modern skills in marketing
and management all within the scope of media business and public relations

AP objectives:
1. To train multimedia journalists who are ready to work in a modern newsroom, have the skills to
work in the global internet space, and possess knowledge not only in the field of business journalism,
but also in media business, ICT, and economics. Training
2. Knowledge of the information needs of the audience, the ability to recognise the audience and work
with it;
3. Master public relations technologies, marketing and advertising strategies, understand SEO
technology — mass media promotion, as well as the value system of the target audience;
4. Knowledge of content management systems, creation of full-fledged information and analytical
stories and programmes. Proficiency in video editing, voice-over recording, Internet publishing,
creation of audio stories and podcasts;
5. Ability to create in-demand materials within the allotted time budget, focused on posting on social
networks, create high-quality content for business media, various social platforms and websites,
master the technologies for its creation and posting on media platforms, using various formats: photo,
audio, video, multimedia technologies.
6. Knowledge of modern economic concepts, new forms of information enterprise organisation,
modern business communication systems, and skills in analysing the modern business environment
and social marketing.
7. Knowledge of the typology of business publications, the specifics of business publication design,
the methods and forms of PR structures, the ways in which the media and business interact, and the
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ability to demonstrate in practice the skills and abilities necessary for full-fledged professional
activity in the field of business journalism, SMM and PR.

8. Be familiar with website design and create user-friendly texts for online publications, optimise
texts for search engines, know how to write SEO texts and be ready to apply this knowledge in

professional activities

3. Passport of the academic program

Name

Description

Education area code and classification

6B03 Social sciences, Journalism, and Information

Training direction code and classification

6B032 Journalism and Information

Group of academic programs

B042 Journalism and reporting studies

Name of the educational program

6B03201 Business Journalism, SMM & PR

vl s~ |2

Aim of the educational program

Qualified training of sought-after specialists in the
field of media-industry, specialists in business,
economic journalism and social media marketing,
possessing necessary skills and competences in
running media business, possessing modern skills in
marketing and management all within the scope of
media business and public relations

6. Type of the educational program New EP

7 Level according to the National Level 6
Classifications Framework

8. Level according to the Sectoral Level 6
Qualifications Framework
Distinctive features of the program Double diploma EP

10. | Partner University

D. Serikbayev East Kazakhstan Technical University
Adam Mickiewicz University in Poznaf, Poland

11. | Academic degree awarded

Bachelor of social arts in the educational «6B03201
Business Journalism, SMM & PR»

12. | Duration of study 3 years
13. | Volume of credits 240
14. | Language of education Kazakh, English, Russian
15. | Atlas of new professions -
16. | Regional standard -
17. | Availability of an attachment to the training | available
license
18. | License number for the training area KZ81LAMO00001263
19. | Availability of program accreditation available

20. | Generated learning outcomes

LOI1: Know the information needs of the audience,
be able to recognise the audience and work with it,
master public relations technologies, marketing and
advertising strategies, understand SEO technology —
mass media promotion, as well as the value system
of the target audience: "beacons", reference groups,
involvement in certain communities.

LO2: Know methods of managing a media
enterprise, methods and forms of PR structures, ways
of interaction between the media and business, create
a company's image and brand.

LO3: Possess digital mobile technologies for
collecting, skills of digital processing and
transmission of information, create media texts,
expressing thoughts competently and logically and
owning the genre and lexicological diversity of

F-72, Obpaszosamenvras npozpamma




AO «MYHUT»

modern convergent journalism, master fact-checking
and trolling technologies

LO4: Use modern digital technologies to work with
open data bases and create high-quality content for
media - Internet publications, blogs, TV channels,
radio channels, newspapers and magazines. Be able
to take professional photographs, panoramic and
360-degree shots, edit photographs, use lighting
correctly, and choose angles. Graduates should be
proficient in artificial intelligence tools.

LOS: Know modern economic concepts, new forms
of organization of information enterprises, the
modern system of business communication, have the
skills to analyze the modern business environment
and social marketing

LO6: Able to analyze the problems and situations of
professional activity using the knowledge, language
and apparatus of professional areas, master the skills
of modern media issues in the context of the
requirements of Business Journalism, SMM and PR,
assess the socio-cultural and social conditions of
professional activity, master the basic legal concepts
in this area, be able to use legal documents in their
work, have deep knowledge in the field of
professional and corporate ethics.

LO7: Be able to conduct live text, audio and video
broadcasts, take photographs and shoot videos, be
proficient in design technologies, web design,
Motion design, use content management systems and
know the basics of layout, work on camera, conduct
interviews, voice over, edit, record on a smartphone,
creating full-fledged informational and analytical
stories, programmes, and commercials

LO8: Possess basic knowledge that contributes to the
formation of a highly educated personality with a
broad outlook and culture of thinking, with a wealth
of historical knowledge in a wide range of areas of
domestic and world journalism, publicistics,
literature, as well as being aware of trends in the
development of modern mass media.

LO9: Able to determine the necessary strategy for
preparing journalistic materials in the context of
professional specialization, work with information
necessary to cover professional topics, be able to
create advertising texts in various formats, as well as
cover topics of politics, economics, ecology,
international relations, sports, tourism, social
development of society and others.

LO10: Know the main provisions of the Law of the
Republic of Kazakhstan "On Mass Media" for
working in social and digital media, as well as the
ethical standards of journalistic conduct, have an
understanding of the main patterns and forms of
regulation of social behaviour, the formation and
development of personality, and the psychological
characteristics of the communication process;
understand the essence of power and political
relations.
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